Year 10 Business
	
	Topic
	Key concept – what do I want the students to learn from this unit?
	What knowledge will they acquire?

	Year 10 Overview Business

	Autumn 1
	Putting a business idea into practice
	Importance of a business having a clear aim and objective, with suitable and sufficient finance to take that idea forward to a product or service. Development of the financial data that a business needs to complete in order to know that there is sufficient finance to cover the operational expenses. Where a business can obtain its finance if they don’t have sufficient to do what they are planning to do.
	How to calculate basic financial data sales revenue, fixed and variable costs, profit.  Along with the calculating of interest that is charged on borrowed finances. A comprehensive range of different sources of finance, that a business could choose from in order to make sure that the business has sufficient finance to cover their costs and plan successfully for the future.


	Autumn 2
	Making the business effective
	The variety of different ownership structures that a business can set up as. The crucial role that the marketing mix play in focusing a business’s strategies, to create a detailed and informative business plan.
	The ownership types and their advantages and disadvantages. The impact of liability depending on the choice of ownership type. The elements of the marketing mix and how they work together. Uses of a business plan.


	Spring 1/2
	Understanding external influences on business
	Now that the business is set up this section looks more closely at external influences that the business is possibly going to come up against/interact with, whilst carrying out its work.
	This section specifically looks at the influence of stakeholders, impact of technology, how legislation can affect the way a business is run and the Bank of England can affect finances through interest rate changes, plus the way exchange rates are governed by the stock market and ultimately the price a business would pay for buying and selling products abroad. 


	Summer 1/2
	Growing the business
	How a business can grow itself, through organic or inorganic methods and how the business can finance such a growth.  With growth comes changes in aims and objectives and differing markets that could become global.
	[bookmark: _GoBack]This section revisits sources of finance and develops a wider understanding of the choices that a successful business can have in order to become more well known and successful.


	Summer 2
And
Autumn 1
	Making Marketing decisions
	This units looks in depth at product, place, price and promotion (marketing mix)
	How strategic that these 4 elements are for any business to help them make more of a success of their product or service



